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“

“ At Active Minds our driving mission is to improve the wellbeing of those 
affected by dementia globally. After personal experience of supporting 
my Grandad through Alzheimer’s it became clear the impact meaningful 
activity had on his overall quality of life. However, at the time there were 
very few resources to support people with dementia. Since then, we’ve 
been working with people with dementia, their carers and medical experts 
to develop market leading products that help people affected by dementia 
to continue living active and engaging lives. 



Introduction

In 2018/2019 we focused efforts on reaching more individuals with dementia. This meant broadening beyond Healthcare 
organisations and Care Homes to a wider audience, recognising the growing number of people with dementia staying at 
home longer. 

To measure our impact on wellbeing, we needed to:

a) Understand how we have affected the lives of those with dementia, and
b)	 Start	defining	what	dementia	wellbeing	is

In this report, we present an update on how Active Minds has recognised its impact 
on people with dementia, with an overall assessment of wellbeing. To make this 
assessment,	we	have	researched	how	to	find	the	most	fitting	definition	of	wellbeing	for	
people	with	dementia,	and	defined	how	we	would	measure	it.



The SROI model places a value on wellbeing and illbeing through the 
use of healthcare economics1. It draws on research from the Centre 
for Mental Health, which has put a value on the social costs of mental 
health problems2.

Wellbeing and illbeing domains calculated for SROI and determining 
quality of life:

What is Social Return on Investment 
- (SROI)?

What were the results?
Wellbeing SROI: Active Minds products 
provide a value of 4.2 x the amount spent 
on them:

Value of using Active 
Minds product

Value provided 
by amount spent 
on Active Minds 

product

Wellbeing:

Pleasure

Engagement

Social Interest

Illbeing:

Disengagement

Negative Affect

Confusion

Sadness



2018-2019 saw an expanded reach of our customer base internationally, with 
local suppliers now based in the UK, US, Canada, Germany, Italy, France, 
Spain and Australia. 

Reach

People with Dementia directly 
reached by Active Minds 
products:

2019
149,526 people

2017
53,500 people



For those that use the products, Active Minds helped:

Improve Social Engagement for Build attention and interest for Helped feel more included

70% 80% 78%

People with Dementia 
in Care Homes:
Roughly 40% of residents in 
participating care homes use Active 
Minds products for an average of 
30 minutes at a time, with over half 
using the products daily or several 
times a week.

Almost half used Active Minds 
products daily or several times a 
week. With an average usage of 
up to 30 minutes at a time, with the 
median up to an hour at a time.

People with Dementia 
at Home:



From the Public

Has reduced destructive fiddling“

Very therapeutic“
Very good for bed bound people as they are washable and very interesting 
and colourful to play with.“

“

Very very pleased with our 
sensory kits, brought back lots 
of  wonderful memories for our 
residents.

“ “

“My dad who has severe 
dementia gets a lot of  pleasure 
from doing this beautiful jigsaw

“ “ SUPER HIGHLY RECOMMENDED!! This activity was so engaging for 
our advanced dementia mom. She was amazed at the vivid colors and that 
she could almost watch as 'the paint just disappears'!! Kept her engaged for 
nearly an hour!! Once she moved on to a different activity, she forgot about 
the paints, so was AGAIN excited when they were reintroduced. Thank 
you for making such an amazing activity!!

“
“ My dad said that this item is brilliant! The pieces are of  a good size and 

made of  a sturdy material. He thoroughly enjoyed making the puzzle. It 
was just the right amount of  difficulty. Super item would recommend! :-)

“

I ordered a jigsaw and Aquapaint cards which my mother had trialled at 
the dementia group we attend. Both items are well designed and meet 
her needs perfectly. My grandchildren and my mother spend quality time 
together sharing these activities. Perfect.

“ “
Provided a great way of  getting 
conversation and memories 
going.

“ “

This was a Mother’s day present and it was fantastic. My mother had been 
to Monet’s Garden and she sat and talked about it while she completed the 
puzzle.

““

Great as other members of  our 
family can play with mum to 
keep her mind occupied.

“ “

“
“



References:
1 Association for Dementia Studies (2018) Active Minds Evaluation Report

2 https://www.nice.org.uk/glossary?letter=q

3 Social Return on Investment Analysis of the Active Minds Activity Kits – Envoy Partnership

Website: active-minds.org
Telephone: +44 (0) 203 488 2001

Email: info@active-minds.orgActive Minds, 72 Leonard St, Hackney, London EC2A 4QX


